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PENGARUH DIMENSI RELATIONSHIP MARKETING TERHADAP PURCHASE 

DECISIONS PADA FASHION JAVA BATIK MALANG 

ABSTRAK 

 

Pertumbuhan industri tekstil dan pakaian jadi tahun 2022 mengalami peningkatan yang 

positif. Dalam membangun dan mempertahankan pelanggan, khususnya perusahaan Java Batik 

dituntut untuk mampu meningkatkan hubungan pelanggan dengan memberikan nilai dan kepuasan 

pelanggan sehingga hal ini dapat memunculkan niat dari pelanggan untuk melakukan pembelian. 

 

 Penelitian memiliki tujuan agar dapat memahami: signifikansi pengaruh dimensi 

relationship marketing  yang terdiri seperti trust (X1), commitment  (X2), communication (X3), 

conflict handling (X4), dan reciprocity (X5) secara simultan dan parsial terhadap purchase 

decisions  pada Fashion Java Batik Malang serta untuk mengetahui variabel manakah yang 

berpengaruh dominan terhadap purchase decisions pada Fashion Java Batik Malang. Jenis 

penelitian yang digunakan dalam penelitian ini explanatory research, jenis data yang dipakai data 

kuantitatif dan kualitatif, sumber data primer dan sekunder. Metode pengumpulan data berupa 

kuesioner, wawancara dan dokumentasi. Populasi dalam penelitian ini sebanyak 90 responden 

yang melakukan transaksi pembelian pada  Fashion Java Batik Malang selama periode penelitian. 

Teknik pengambilan sampel dalam penelitian tersebut adalah teknik accidental sampling dan 

purposive sampling. Teknik analisis data yang dipakai merupakan analisis regresi linear berganda. 

 

 Hasil penelitian uji F diketahui trust (X1), commitment (X2), communication (X3), conflict 

handling (X4), dan reciprocity (X5) berpengaruh signifikan secara simultan  terhadap purchase 

decisions(Y). Uji t (parsial) menunjukkan bahwa trust (X1), communication  (X3) dan conflict 

handling (X4) berpengaruh signifikan secara parsial terhadap purchase decisions (Y). Dalam 

penelitian ini diketahui variabel communication  (X3) yang berpengaruh dominan terhadap 

purchase decisions (Y) Fashion Java Batik Malang. Pengaruh variabel relationship marketing 

terhadap  purchase decisions adalah sebesar 51,8%. 

 

Kata Kunci :  Purchase Decisions; Relationship Marketing  
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THE INFLUENCE OF RELATIONSHIP MARKETING DIMENSIONS ON PURCHASE 

DECISIONS IN FASHION JAVA BATIK MALANG 

ABSTRACT 

The growth of the textile and apparel industry in 2022 will experience a positive increase. 

In building and retaining customrs, especially Java Batik companies, they are required to be able 

to improve customr relations by providing customr value and satisfaction so that this can lead to 

customr intentions to make purchases. 

 

The research aims to understand: the significance of the influence of relationship 

marketing dimensions consisting of trust (X1), commitment (X2), communication (X3), conflict 

handling (X4), and reciprocity (X5) simultaneously and partially on purchasing decisions in 

Fashion Java Batik Malang and to find out which variables have the dominant influence on 

purchasing decisions on Java Batik Malang fashion. The type of research used in this research is 

explanatory research, the type of data used is quantitative and qualitative data, primary and 

secondary data sources. Methods of data collection in the form of questionnaires, interviews and 

documentation. The population in this study were 90 respondents who made purchase transactions 

on Java Batik Malang fashion during the study period. The sampling technique in this study was 

accidental sampling and purposive sampling. The data analysis technique used is multiple linear 

regression analysis. 

 

The results of the F test show that trust (X1), commitment (X2), communication (X3), 

conflict handling (X4), and reciprocity (X5) have a significant effect simultaneously on purchase 

decision (Y). The t test (partial) shows that trust (X1), communication (X3) and conflict handling 

(X4) have a partially significant effect on purchase decision (Y). In this study, it is known that the 

communication variable (X3) has a dominant influence on the purchase decision (Y) of Fashion 

Java Batik Malang. The influence of relationship marketing variables on purchasing decisions is 

51.8%. 

Keywords :Purchase Decisions; Relationship Marketing  

 


