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PENGARUH TAGLINE DAN BRAND AMBASSADOR TERHADAP BRAND 

AWARENESS HANDPHONE MEREK OPPO (STUDI PADA MAHASISWA 

UNIVERSITAS KATOLIK WIDYA KARYA MALANG) 

 

ABSTRAK 

 

 Di era persaingan industri smartphone yang semakin kompetitif, strategi komunikasi 

pemasaran menjadi faktor penting dalam membentuk citra dan kesadaran merek di benak 

konsumen. Oppo sebagai salah satu merek handphone terkenal di Indonesia secara aktif 

menggunakan tagline yang kuat serta brand ambassador terkenal untuk meningkatkan brand 

awareness di kalangan masyarakat. Penelitian ini bertujuan untuk mengetahui pengaruh tagline 

(X1) dan brand ambassador (X2) terhadap brand awareness handphone Oppo (Y) pada 

mahasiswa Universitas Katolik Widya Karya Malang.  

 Metode yang digunakan dalam penelitian ini adalah metode kuantitatif dengan 

pendekatan eksplanatori. Lokasi penelitian adalah Universitas Katolik Widya Karya Malang, 

Kelurahan Gading Kasri, Kecamatan Klojen, Kota Malang, Jawa Timur. Populasi penelitian 

sebanyak 428 mahasiswa, dengan sampel sebanyak 51 responden yang diambil berdasarkan 

rumus Lameshow dan dipilih menggunakan teknik purposive sampling. Data dikumpulkan 

melalui kuisioner yang disebarkan melalui google formulir di WhatsApp group setiap kelas 

yang kemudian dianalisis menggunakan regresi linier berganda.  

 Hasil penelitian menunjukkan bahwa secara simultan, dari variabel tagline dan brand 

ambassador berpengaruh signifikan terhadap brand awareness handphone Oppo. Secara 

parsial, variabel tagline berpengaruh signifikan, sedangkan variabel brand ambassador tidak 

berpengaruh secara signifikan terhadap brand awareness handphone Oppo. Variabel tagline 

didapatkan sebagai variabel yang dominan berpengaruh terhadap brand awareness handphone 

Oppo dengan nilai standar koefisien beta 0,263 dan t hitung paling besar 1,663. Hasil tersebut 

menunjukkan bahwa kekuatan pesan merek dan public figure yang mencerminkan produk 

dapat membentuk persepsi konsumen.  

 

Kata Kunci: Brand Ambassador, Brand Awareness, Tagline 
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THE EFFECT OF TAGLINE AND BRAND AMBASSADOR ON  

BRAND AWARENESS OF OPPO BRAND MOBILE PHONE  

(STUDY ON STUDENTS OF WIDYA KARYA CATHOLIC UNIVERSITY) 

 

  ABSTRACT 

 

 In the era of increasingly competitive smartphone industry competition, marketing 

communication strategies are an important factor in shaping the image and brand awareness in 

the minds of consumers. Oppo as one of the well-known mobile phone brands in Indonesia is 

actively using a strong tagline and a well-known brand ambassador to increase brand awareness 

among the public. This study aims to determine the effect of tagline (X1) and brand ambassador 

(X2) on brand awareness of Oppo (Y) mobile phone on students of Widya Karya Catholic 

University of Malang.  

  The method used in this study is a quantitative method with an explanatory approach. 

The location of the study is Widya Karya Catholic University Malang, Gading Kasri Village, 

Klojen District, Malang City, East Java. The study population was 428 students, with a sample 

of 51 respondents taken based on the Lameshow formula and selected using a purposive 

sampling technique. Data were collected through questionnaires distributed via Google forms 

in the WhatsApp group of each class which were then analyzed using multiple linear 

regression. 

 The results of the study showed that simultaneously, the tagline and brand ambassador 

variables had a significant effect on Oppo cellphone brand awareness. Partially, the tagline 

variable had a significant effect, while the brand ambassador variable did not have a significant 

effect on Oppo cellphone brand awareness. The tagline variable was obtained as the dominant 

variable that had an effect on Oppo cellphone brand awareness with a standard beta coefficient 

value of 0.263 and the largest t count of 1.663. These results indicate that the strength of the 

brand message and public figures that reflect the product can shape consumer perceptions. This 

research is expected to be an input for companies in designing marketing communication 

strategies that are more effective and relevant to the market target. 
 

Keywords: Brand Ambassador, Brand Awareness, Tagline 

 


